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Introduction

The fundamental questions on the interdependence of the economy and the
economic awareness and the relationship between these two are not always easy.
In general, they are formulated as if the two were separate systems that interact
with each other. Some researchers treat each system as an independent variable
and, depending on the views, explain economic phenomena by referencing both
separately. Karl Marx regarded the economy as a factor influencing social aware-
ness, whereas Max Weber regarded social awareness as an element influencing
the economy. Who was right? It would be safest to say that there is an impact on
both sides and that both human awareness affects the economy and the economy
affects social awareness.

The latter is part of a wider economic culture. The relationship between
awareness and the economy is more often pointed out by sociologists than
economists. This is primarily due to the fact that sociologists are the scholars
more often involved in awareness and culture, i.e. the soft data. Economists in
turn are trained in the use of quantitative data, which is not likely to awaken
sensitivity to cultural data. The interests of both academic groups in terms of
research concerning culture, including the awareness of economic societies, are
revived when economic growth starts to accelerate in some countries or regions
and the explanation for it is hard to conceive by turning to the known models.
Only then does research on other factors, including cultural ones, begin to play
an essential role.

This issue was thus raised on the occasion of noting the economic success
of countries of Southeast Asia, especially Japan, Thailand, and more recently
China. Also, the rapid development of some regions of India (e.g. Bangalore)
indicates a large share of cultural factors at work contributing to this suc-
cess, including economic awareness. And finally, this problem is present in
the analysis of the economic development of post-communist countries, whose
development is irregular. These countries include the Visegrad countries — Po-
land, the Czech Republic, Slovakia and Hungary. Future economic develop-
ment of each country and its prosperity depends on the economic awareness of
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the members of its society. The Visegrad Group countries are struggling with
the long term effects of their communist past, but on the other hand, through
their membership in the European Union they are under constant influence
of the free market economy and democracy. These circumstances affect the
consciousness of the young generation that will build the future economy of
these countries.

Why did we choose the younger generation? The students who are currently
in their twenties were born already after the fundamental political, social and
cultural changes. This category of young people in the Visegrad Group countries
have no experience of living in the period of real socialism, their life experience
has been built within the realities of the free market economy. It is a generation
of youth who has a chance to be fully integrated into the economic, social and
cultural heritage of the Western world, and the first one whose rights are a real-
ity of capitalism with all the opportunities and threats that this system creates.
It is them who have the biggest opportunities to start their own businesses and
to achieve success, but who will have the experience of the precariat more often
than the other social groups.

Accordingly, the aim of this publication is to diagnose the state of the eco-
nomic consciousness of the young generation of the Visegrad Group countries
and to answer the question: what is the stage of development of the economic
awareness of the young generation of the Visegrad Group countries? In what ar-
eas of economic awareness (entrepreneurship, work, consumption) are the young
from certain countries more active? What are the country-specific similarities
and differences in particular areas of economic consciousness of the young gen-
eration from V4 countries?

The answers given in this book will stem from an analysis of the sociological
research conducted among university students from Poland’s four partner coun-
tries — the Czech Republic, Slovakia and Hungary. The research was carried out
thanks to the financial support of the Visegrad Standard Grant: “The economic
awareness of the young generation of Visegrad countries” no. 21420008. Its
participants were four partner universities: the University of Silesia in Katowice,
Palacky University in Olomouc, Constantine the Philosopher University in Ni-
tra, and Szent Istvan University in Godollo'. The research was also additionally

! The following universities were the grant beneficiaries: the University of Silesia in Katowice
as project leader, and grant partners: Palacky University in Olomouc, Constantine the Philoso-
pher University in Nitra, Szent Istvan University in Godollo. The participants of the grant-finan-
ced project were the following employees of these universities: University of Silesia in Katowice
— Prof. dr hab. Urszula Swadzba (coordinator), dr Monika Zak, dr Rafat Cekiera (staff members),
Palacky University in Olomouc - PhDr Jaroslav Sotola Ph.D. PhDr Mario Rodriguez Ph.D. (staff
members), Constantine the Philosopher University in Nitra - PhDr Monika Strbova Ph.D. PhDr
Viera Zozulakova Ph.D. (staff members), Szent Istvan University in Godollo — Prof. dr. Csaba
Ballint Illes C.Sc., Dr habil. Anna Dunay Ph.D. (staff members).
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conducted by the employees of the Department of Sociology of Ostrava Univer-
sity?. The following book was written by grant partners from three of the men-
tioned universities and the employees of the Department of Sociology of Ostrava
University. It consists of the chapters as follows.

Chapter 1, written by Urszula Swadzba, discusses the theoretical premises of
the research. The definitions and understanding of economic awareness, espe-
cially the economic awareness of young people, is presented therein. The theoret-
ical model of economic awareness is graphically illustrated as are its 6 elements:
economic knowledge, value system and economic aspirations, work and entre-
preneurship, value of money and saving, attitudes towards poverty and wealth,
consumption. These elements are discussed in detail while the author makes
references to both theory and empirical research. The research hypotheses and
their verification methods were formulated, consequently the next point presents
the methodological bases of the research, in other words the premise of conduct-
ing common empirical research, the method of constructing the questionnaire
and the choice of the research sample, conducting research and the method of
its statistical analysis.

Chapter 2 written by Urszula Swadzba and Monika Zak is a demographic
and social characteristic of the structure of the interviewed students’ group.
The following characteristics, separately for each national group of respondents,
were presented: gender and age of the students, degree, mode and field of study;,
as well as their place of residence. All of these characteristics allowed making
comparisons between students from different countries. In addition to that, the
information about students’ families was obtained: family status, education of
parents, household material conditions.

In the next chapters, in accordance with the assumed theoretical model of
the research, the authors discuss: the value system and economic knowledge
of the students, the value of work and its features, internal and international
career-driven mobility, value of money and savings, attitudes towards wealth,
poverty and consumption. Each chapter contains a short summary. The authors
make cross-sectional analyses. Each of the authors, presenting their own part of
the research, analyzes the responses of the students from each V4 country.

Chapter 3 written by Nicole Horakova and Markéta Jaltvkova is an analysis
of the system of values of the interviewed students from V4 countries. The basic
analysis is preceded by a short characteristic of the changes in the value system.
Consecutively, the students’ values, set against the general system of values, were
discussed. The system of the values of the young people was juxtaposed with
the results from other European researches on the subject. The next part of the
article is about the attitudes towards taking on challenges in life. These were

* Research carried out by: PhDr Nicole Horakova Ph.D., PhDr Petra Sobanova Ph.D.,
PhDr Marketa Jaluvkova Ph.D.
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divided into three different strategies: liberal, bold and passive. The third part
of this chapter concerns the role of economics in life.

The topic of Chapter 4, written by Urszula Swadzba, is the analysis of one of
the elements of economic awareness — work. Theoretical issues of work, profes-
sional work and work values are shortly outlined. The author presents different
types of work undertaken by the students of the V4 countries during both the
academic year and the holidays. Then she analyzes the crucial elements of aware-
ness, such as: work among the other values, statements regarding work and work
features. Summing up the research results, the author constructed several types
of students based on their responses to the questions about getting work experi-
ence and their work evaluation.

In Chapter 5 Rafal Cekiera analyzes the declared and realized mobility of the
students on the contemporary labor market. Initially the author discusses the
contemporary labor market in V4 countries, particularly highlighting the level
of unemployment. Then he moves to an analysis of the students’ declarations
regarding readiness to go abroad for work. These declarations are juxtaposed
with their opinions on migration and the benefits (or a lack thereof) it might
bring. In the summary he compares the mobility of the interviewed students
from V4 countries.

Chapter 6 written by Hungarian project partners Anna Dunay and Csaba
Ballint Illes tackles the problem of the entrepreneurship of the V4 students and
their attitude towards wealth and poverty. The problems presented in this sec-
tion are: the attitude towards wealth and poverty as well as activity and entre-
preneurship. The authors analyze the students” declarations on the potential of
using their own initiative and the barriers blocking them. These problematic
aspects are illustrated by statistical calculations.

The attitude towards money and savings is the main topic of Chapter 7,
written by the Slovakian partners — Monika Strbova, Viera Zozulakova - and
Urszula Swadzba. It opens with briefly outlining the authors’ theoretical analy-
sis of the discussed attitudes towards money and students’ preferences in this
domain. The authors show the role money plays in the students’ value system
as well as point to its meaning in their lives. Besides national differences, they
also point out the ones resulting from household material conditions declared
by the students. In the summary, types of approaches are outlined, based on the
declared attitude towards money.

The last chapter - number 8, written by Monika Zak, is an analysis of the
consumer attitudes amongst students. The author begins traditionally - with
a short theoretical introduction. Consecutively she presents the students’ at-
titude to daily shopping as well as towards the concept of quality brand goods.
She analyzes the students’ preferences for spending or investing money. In the
summary the author sketches several types of students based on their attitude
towards consumption.
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In the conclusion, Urszula Swadzba makes a synthetic presentation of the
state of economic awareness of the young generation of the V4 countries. She
describes its individual elements and makes comparisons, highlighting simi-
larities and national traits and the differences they result in. Consequently, she
constructs certain types of students by referencing different elements of their
economic awareness that allowed distinguishing the differences amongst them.

At the end of the book one finds the bibliography for all chapters as well as
the questionnaire of categorized interviews. The authors’ academic profiles are
also presented.

The subject of our publication on the economic awareness of the young gen-
eration lies at the borderline between economics and sociology, therefore it is
rarely discussed in an international context in a comparative fashion. We hope
that our publication will fill this gap in academic literature as the authors’ analy-
ses summon the V4 young people’s ways of thinking and navigating the socio-
economic reality surrounding them. We also firmly believe that the publication
of this book will contribute to the cooperation between scholars from the Viseg-
rad Group member countries.

Urszula Swadzba
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Swiadomo$¢ ekonomiczna mlodego pokolenia krajow Grupy Wyszehradzkiej
Analiza poréwnawcza
Streszczenie

Zainteresowania socjologéw i ekonomistéw badaniami nad kulturg, w tym nad $wiadomo-
$cig ekonomiczng spoleczenstw, odzywaja w sytuacji, gdy rozwdj gospodarczy zaczyna przyspie-
sza¢ w niektorych krajach lub regionach i nie zawsze da si¢ te zjawiska wyttumaczy¢ tylko zna-
nymi modelami. Wtedy zaczyna si¢ poszukiwanie innych czynnikéw, wsrdéd ktérych czynniki
kulturowe odgrywaja zasadnicze znaczenie.

Problem ten jest obecny przy analizie rozwoju gospodarczego krajéow postkomunistycz-
nych, ktérych rozwdj jest nieréwnomierny. Do nich nalezg kraje Grupy Wyszehradzkiej: Polska,
Republika Czeska, Stowacja i Wegry. Borykaja sie z przeszloscia postkomunistyczng, ale nale-
73 jednoczesnie do Unii Europejskiej, znajdujg si¢ w kregu oddzialywania gospodarki wolno-
rynkowej i demokracji. Te okolicznosci wplywaja na $§wiadomo$¢ mlodego pokolenia w tych
krajach.

Celem niniejszej publikacji jest zdiagnozowanie stanu $wiadomo$ci ekonomicznej mlodego
pokolenia krajéw Grupy Wyszehradzkiej i odpowiedz na pytania: Na jakim etapie ksztaltowa-
nia sie $wiadomosci ekonomicznej pozostaje mtode pokolenie w krajach Grupy Wyszehradz-
kiej? W jakich obszarach $wiadomos$ci ekonomicznej (przedsigbiorczo$ci, pracy, konsumpcji)
mlode pokolenie poszczegdlnych krajow wykazuje wigkszg aktywno$¢? Jakie sa podobienstwa,
a jakie roznice w poszczegdlnych obszarach §wiadomosci ekonomicznej mtodego pokolenia
krajow V42

Odpowiedz ta zostata udzielona w niniejszej ksigzce na podstawie analizy badan socjolo-
gicznych przeprowadzonych wsréd studentéw wyzszych uczelni czterech krajéow partnerskich:
Polski, Republiki Czeskiej, Stowacji i Wegier. Badania zostaly przeprowadzone i wsparte finan-
sowo w ramach Visegrad Standard Grant: ,The economic awareness of the young generation of
Visegrad countries” nr 21420008. Brali w nich udzial partnerzy czterech uczelni: Uniwersyte-
tu Slaskiego w Katowicach, Uniwersytetu Palackeho w Otomuricu, Uniwersytetu Konstantyna
Filozofa w Nitrze i Szent Istvan University w G6dollé. Dodatkowo badania przeprowadzity
pracownice Katedry Socjologii Uniwersytetu Ostrawskiego. Niniejsza ksigzka zostala napisana
przez partneréw grantu z trzech uczelni oraz przez pracownice Katedry Socjologii Uniwersy-
tetu Ostrawskiego.

W monografii najpierw omoéwione sg zalozenia teoretyczne badan. Przedstawiono defini-
cje i rozumienie $wiadomosci ekonomicznej oraz metodologiczne podstawy badan. Nastepnie
opisana zostala struktura demograficzno-spoteczna grupy badanych studentéw. Odrebnie dla
respondentéw kazdego z badanych krajéow V4 przedstawiono nastepujace elementy charaktery-
styki: ple¢ i wiek studentdéw, stopien, charakter i kierunek studiéw, miejsce zamieszkania bada-
nych studentéw. W nastepnych rozdzialach, zgodnie z modelem teoretycznym badan, autorzy
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przedstawili: system warto$ci i wiedzg¢ ekonomiczng studentédw, warto$¢ pracy i jej cechy, mobil-
no$¢ wewnetrzng i zagraniczng w celu podjecia pracy, przedsigbiorczo$¢, postrzeganie wartosci
pieniedzy i oszczednosci, postawy wobec bogactwa i biedy oraz zachowania konsumenckie. Kaz-
dy z rozdzialéw czastkowych zawiera krétkie podsumowanie. Autorzy dokonuja analiz przekro-
jowych, przedstawiajac poszczegélne fragmenty badan i analizujac odpowiedzi respondentéw
wszystkich krajow V4. Zakoniczenie prezentuje w sposdb syntetyczny stan §wiadomosci ekono-
micznej mlodego pokolenia krajow V4. Koncowy podzial studentéw na grupy uwzglednia rézne
elementy skladowe swiadomosci ekonomiczne;.
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Okonomisches Bewusstsein von der jungen Generation der Visegrad-Gruppe
Eine Vergleichsanalyse unter der Redaktion von Urszula Swadzba
Zusammenfassung

Die Forschungen zur Kultur und zum 6konomischen Bewusstsein der Gesellschaften erwe-
cken Interesse der Soziologen und Wirtschaftswissenschaftler sooft die Wirtschaftsentwicklung
in manchen Staaten oder Regionen beschleunigt wird und diese Phdnomene lassen sich mittels
bisher bekannter Modelle nicht immer erldutern. In dem Fall wird nach anderen Faktoren ge-
sucht, unter denen Kulturfaktoren von besonderer Bedeutung sind.

Das Problem tritt bei der Analyse der wirtschaftlichen Entwicklung von den sich ungleich-
miflig entwickelnden postkommunistischen Staaten hervor, zu denen die Visegrad-Staaten:
Polen, Tschechien, Slowakei und Ungarn gehoren. Diese schlagen sich einerseits mit postkom-
munistischer Vergangenheit herum und andererseits befinden sich dank der Mitgliedschaft in
Europdischer Union im Wirkungsbereich der freien Marktwirtschaft und der Demokratie. Diese
Umstande beeinflussen das Bewusstsein der jungen Generation, die in Zukunft die Wirtschaft
der Staaten aufbauen wird.

Die vorliegende Publikation bezweckt, 6konomisches Bewusstsein der jungen Generation
der Visegrad-Gruppe (V4) zu diagnostizieren und folgende Fragen zu beantworten: in welchen
Bereichen des okonomischen Bewusstseins (Unternehmergeist, Arbeit, Konsum) junge Leute
in den einzelnen Staaten aktiv sind? Welche Ahnlichkeiten und Unterschiede ldsst das ékono-
mische Bewusstsein der jungen Generation der Visegrad-Staaten erkennen? Zu diesem Zwecke
wurden unter den Studenten von vier Hochschulen in vier Partnerstaaten: Polen, Tschechien,
Slowakei und Ungarn die im Rahmen des Visegrad Standard Grants: ,,The economic awareness
oft he young generation of Visegrad countries Nr. 21420008 subventionierten soziologischen
Forschungen angestellt. An den Forschungen beteiligten sich vier Hochschulen: Schlesische Uni-
versitdt in Katowice, Palacky Universitdt in Olmiitz, Philosoph Konstantin-Universitit Nitra und
Szent-Istvan-Universitdt in G6dollé. Zusitzliche Untersuchungen haben die Mitarbeiterinnen
des Lehrstuhls fiir Soziologie der Universitdt Ostrava durchgefiihrt.

Zuallererst werden in der Monografie theoretische Voraussetzungen der Forschungen be-
handelt. Man definiert 6konomisches Bewusstsein und methodologische Grundlage der For-
schungen, um dann die demographisch-soziale Struktur der zu befragten Studenten zu charak-
terisieren. Jeder der Befragten aus den V4-Staaten wurde hinsichtlich des Geschlechts, des Alters,
des Studiengangs, der Studienrichtung und des Wohnortes charakterisiert. In weiteren Kapiteln
schildern die Verfasser dem theoretischen Modell der Forschungen gemif3: Wertesystem und
6konomische Kenntnisse der Studenten, Wert der Arbeit und deren Eigenschaften, innerstaatli-
che und ausldndische Mobilitdt der Studenten bei der Arbeitssuche, Unternehmergeist, Wert von
Geld und Ersparnissen, Einstellung zum Reichtum und zur Armut, Konsum. Jedes Kapitel ist
mit einer kurzen Resiimee versehen. Die Verfasser schildern ihren Teil der Forschungen, indem
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Zusammenfassung

sie jedes Mal die Antworten von den Befragten aus allen V4-Staaten analysieren. Zum Schluss
wird der allgemeine Zustand des 6konomischen Bewusstseins der jungen Generation von der
Visegrad-Gruppe bezeichnet und die einzelnen Typen der Studenten in Bezug auf verschiedene
Elemente des 6konomischen Bewusstseins unterschieden.
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